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The exam consists of Three sections
Section One Short answer Questions
Section Two long answer Questions
Section Three multiple choice questions
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SECTION ONE: SHORT ANSWER QUESTIONS (20 MARKS

1. Briefly describe the following terms as used in Matleducation and Health promotion

(10 marks)
a) Medical education ( 2marks)
b) Health promotion (2 marks)
c) Determinants of health (2 marks)
d) Curriculum design (2 marks)
e) Lesson plan (2 marks)

2. Explaining how they are related, describe the {dyidimensions of health according to
the world Health Organization definition of 1948 (10 marks)

SECTION TWO: LONG ANSWER QUESTIONS (30 MARKS)

1. Giving examples, describe the relevance of medidatation in health care setting
(10 marks)
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2. To effectively decongest our public hospitals, ‘meed to balance between the urgency

of curative services and the long term benefitmeésting in preventive health” Discuss

(10 marks)
3. Describe four key constructs of the health belieflel (HBM) in behavior change
process (10 marks)

SECTION THREE: TRUE OR FALSE QUESTIONS (.... MARKS)

1. The basic curriculum designs in relation to medeziication
A. Subject centered design
B. Competence based design
C. Teacher — centered design
D. Learner — centered design
E. Problem — centered design
2. Curriculum development in relation to medical edica
A. ltis the process of developing a good syllabus aourse of study or teaching
B. Itis a process that takes each individual’'s nedsrests, and goals into
consideration
C. ltis a planned, purposeful, progressive, and syatie process to create
positive improvements in the educational system
D. Itis the way teachers plan instruction on, anaiifies what will be done,
who will do it, and what schedule to follow.
E. Developing a syllabus for a course or program
3. Key health strategy identified during the healtbrpotion Ottawa charter of 1986 in
Canada
A) Advocate for strong political, economic, socialltetal, environmental,
behavioural and biological factors that favour arrh health
B) Enable access to and availability of equal oppatieshand resources to
enable all people to achieve their full health ptsg
C) Mediate through coordinated action by all sectoxduding governments,
non-governmental, voluntary organizations, locdhatities and the media for

the pursuit of optimum health
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D) Provide supplies and equipment’s to all hospitalsriimediately accelerate
the effective management of existing health coodgi
E) Investing more on human resource and not commeaditiel equipments
4. Alcohol and drug abuse
A) Is a manageable disease with incidence and presaalate
B) Health education is one of its management appr@ache
C) Legal approaches in management is the best
D) Community participation is suitable in its managete
E) If early diagnosed can be well managed
5. Performance assessment method used in evaluatidergs learning outcomes
A) Formative assessment
B) Summative assessment
C) Continous assessment
D) Key informant interviews
E) Oral interviews
6. Objective of community mobilization for health
A) To educate the people
B) To create awareness
C) To disseminate government policies
D) To prepare the people for action
E) To enlist community involvement and support
7. Steps in advocacy communication and social moliing ACSM)
A) Situation analysis
B) Distribution of supplies and commodities
C) Audience segmentation and profiling
D) Selection of channels
E) Stakeholders engagement
8. To promote media coverage in health promotion
A) Invest in building media contacts and communication
B) Reward media houses with financial incentives
C) Develop a media strategy

D) Ethically facilitate journalist’s access to relevaealth information and data
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E) Work with media houses to inform the general public
9. Universal principle of health education
A) Human anatomy
B) Credibility of the message and the source
C) Family health
D) Personal hygiene
E) Audio-visual Aids
10.Theories and models related to behaviour changentoncation in relation to health
promotion
A) John Bowlby attachment theory
B) Social Cognitive Theory
C) Health belief model
D) Health promotion model
E) Diffusion of ideas model
11.Meaning of the phrase “presentation of a stimulodjehavior change communication?
A) Triggering response through information and facts
B) Coercing people to change through regulation aforeement
C) Allowing people to voluntarily learn through misekchange over time
D) Using the elders to threaten communities to comyilly orders
E) Giving people exaggerated data and statisticsaioged change
12.Meaning of Pre-test in relation to community heddidwrning materials?
A) Testing the new message with health care profeslsion
B) Dissemination of message materials to the community
C) Testing a new material message with a sample amthsiaudience
D) Itis the disbursement of part of the material ragss
E) Seeking approval and validation from an expert
13.The term social marketing for health?
A) It means lowering the cost of medical services pnodiucts
B) An approach to persuade people to abandon riskyMoairs and adopt health
seeking behaviours
C) ltis an approach for taking services to peoples dteps

D) It simply advertising medical services and hedditilities in the media
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E) It is marketing health products through social digital media
14.Mass media as used in health communication?
A) It refers to radio and TV communication
B) It means health communication that reach a largebeun of people within a
short time
C) It means distribution of posters, brochures aretglto communities
D) It simply means electronic and print channels ehownication
E) Itis actually using radio in health talks
15.The principle of adult learning
A) Being involvement — they need to be involved inplanning, evaluation and
consultation on their own learning process
B) For personal development — they like studies tlaausiate to their personal
development and benefits
C) Class room teaching — is preferred with didactigrapch and lecture methods
D) Self-Directing — they prefer a learning environmetiere they have some
level of autonomy and their values and beliefsracegnized
E) Learning for benefits — like promotion or skillsrwake for profit products
16.In relation to the flow of the five components of effective communication process
A) Sender, message, channel, receiver and feed back
B) Hearing, media, decode, encode, message
C) Message, media, channel, receiver and feedback
D) Audio, media, channel, receiver and feedback
E) Channel, sender, feedback and message
17.Key stages of behaviour change process
A) Pre-contemplation
B) Contemplation
C) Peer pressure
D) Action step
E) Maintenance
18. Opportunities for medical education
A) Symposiums

B) Conference and seminars
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C) Audience and medical journals
D) Newspapers and medical journals
E) Exhibition and shows
19.Key constructs of the Health belief model (HBM)@lation to health promotion
A) Perceived barriers
B) Perceived threat
C) Stakeholders’ involvement
D) Perceived susceptibility
E) Cue to action
20.Global health promotion thematic areas
A) Build healthy public policy
B) Create supportive environments
C) Strengthen curative services
D) Develop personal skills

E) Reorientation of health services
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