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INSTRUCTIONS:  

1.  This examination consists of Three sections 
a) Section one  Short answer Questions 
b) Section two long answer Questions 
c) Section three True/False Multiple choice questions  
d) All questions are compulsory. 

 

SECTION ONE (SHORT ANSWER QUESTIONS (20 MARKS) 

 

i. Define the following terms as used in Medical education and health promotion  

(10 Marks).  

a) Lesson plan           (2Marks )  

b) Curriculum          (2Marks) 

c) Health education           (2Marks) 

d) Health promotion          (2Marks) 

e) Health as defined by WHO        (2Marks) 
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ii. Outline five components of health communication     (5 Marks) 

iii. Discuss the five stages of behaviour change communication    (5 marks) 

SECTION TWO: LONG ANSWER QUESTIONS 30MKS  

i. Outline method you would us to provide health education to youths in a university setting 

           (10 Marks ) 

ii. Discuss the Principles  of Health promotion      (10 Marks )  

iii. Briefly discuss the role and strategies of  intersectoral/multerctoral involvement in health 

promotion          (10 Marks )  

SECTION THREE: MULTIPLE CHOICE QUESTIONS  (100 MARKS) 

INDICATE TRUE OR FALSE  

Q1. The Ottawa conference  

a. Aimed to identify action to achieve the objectives of the world health organization.  

b. Was held in Canada in 1987  

c. Was preceded by primary health care in  1978  

d. Identified health promotion strategies like advocacy only  

e. Identify health promotion strategies that included advocacy ,enable and mediate  

Q2. Health education  

a. Aims at educating people to prevent diseases  

b. Is same as health promotion  

c. Does not need training  

d. Aims at providing skills to reduce risk factors in diseases  

e. Assists community participation  

Q3. Effective Health Communication 

a. Considers only the  audience   

b. Considers audience , channel and feedback  

c. Cultural  background can affect the efficiency  

d. The age of the communicator is not important  

e. Is based on  felt  needs of the community 
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Q4. In health education  

a. Print materials are hard to understand  

b. The message must be simple  

c. Newspapers may not be effective because few people access them  

d. The messenger is very important  

e. Traditional mind set can be a barrier  

Q5. Definition of health  

a. In absence of disease only  

b. State of complete physical ,mental and social well-being and not merely absence of 

diseases or infirmity  

c. The ability to adapt and self manage in the face of social, physical and emotional challenges  

d. Physical well being only  

e. A resource for everyday life  

Q6. Types of communication  

a. Is always one way  

b. Non  verbal  communication is not important 

c. Formal communication is the best  

d. Visual communication is expensive  

e. Verbal communication is the best 

Q7. Health promotion  

a. Advocacy, enable and mediate are its strategies  

b. Community mobilization can also be used as  strategy  

c. Is very expensive for developing countries  

d. The  strategies  of  covid 19 

e. Can only be done  by experts  

Q8. Health promotion priority areas identified in the Ottawa  charter are  

a. Build health public policy  

b. Strengthen community actions  

c. Health for all  
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d. Encouraging  community participation  

e. Empowerment of the populations only  

Q9. Health communication  

a. Feedback  is  required only in disease  

b. The channel can distmort the message  

c. The age of the communicator can affect the acceptance of the message  

d. Is same as health information  

e. If not well packaged can reverse  the prevention trends 

Q10. Health message  

a. Must be simple  

b. Must meet the audience needs  

c. Culture can be a barrier  

d. Is always one way  

e. Prior knowledge of the audience can affect the content 

Q11. Models of health education  

a. Medical model and motivation only  

b. Social intervention model  

c. Health belief model  

d. A and B 

e. Symbolism model is included   

Q12. Community participation  

a. Enhances health promotion  

b. Can be enhanced by health education only  

c. Is a component of community health activities  

d. Empowers communities  

e. Can be hindered by poor health messages  

Q13. Health education by group discussion  

a. Big groups may not deliver  
b. Members in the group must be experts  
c. Community health volunteer can  never be a moderator  
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d. The audience must be literate  
e. The discussion must be simple and well understood  

Q14. Medical education  

a.  Is same as health education  

b. Is only for senior health care workers  

c. Cannot be done as seminars  

d. Can only be curriculum based course  

e. Integration  with health promotion is essential  

Q15. According to Ottawa charter the fundamental conditions and resources for health are :  

a. Peace shelter and education  

b. Social justice only  

c. Equity and social justices only  

d. Peace and shelter only  

e. Food and income only  

Q16. Mass  media in  health education  

a. Is the best approach  

b. Cannot be used because it is expensive  

c. Reaches  a  big group  

d. Not popular where it uses  vernacular languages  

e. Is preferred by young population  

Q17. Barriers in communication 

a. Physiological  

b. Psychological   

c. Illiteracy  

d. Wrong messenger  

e. The status of the messenger  

Q18. Principles of health education  

a. Addresses community felt needs  
b. Credibility  
c. Equity  
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d. Motivation  
e. Feed back to the community  

Q19. Drug and substance abuse  

a. Early teaching is not encouraged  

b. Health education is one of its  management approaches  

c. Legal approaches in management is the best  

d. Community participation is not suitable in its management  

e. If early diagnosed can be well managed  

Q20. Health education  

a. Adults fear because it is time consuming  

b. Prior knowledge of the topic can be a barrier  

c. The environment can be a barrier  

d. Is one of the best approaches in management of non-communicable diseases  

e. If properly done can be used alone in the  management of drug abuse  

 

 


