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INSTRUCTIONS:  Answer question one and any other two questions.  
 
QUESTION ONE (30 MARKS) 

a) Some researchers believe that the field of consumer behavior should be a pure, rather than 

an applied, science. That is, research issues should be framed in terms of their scientific 

interest rather than their applicability to immediate marketing problems. Do you agree? 

b) Although demographic information on large numbers of consumers is used in many 

marketing contexts, some people believe that the sale of data on customers’ incomes, 

buying habits and so on constitutes an invasion of privacy and should be banned. 

Comment on this issue from both a consumers’ and marketer’s point of view. 

c)  List the three stages in the consumption process. Describe the issues that you considered 

in each of these stages when you made a recent important purchase. 

QUESTION TWO (20 MARKS) 

a) Is the ‘ethical consumer’ a fad or a new and growing challenge and/or opportunity for 

marketers and producers? Discuss. 

b) What do you think about boycotts as consumers’ response to what is perceived as 

companies unethical behavior? 
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c) Identify and assess the importance of corporate social responsibility for companies, 

consumers and government policy. 

QUESTION THREE (20 MARKS) 

a) Describe the difference between density and crowding. Why is this difference relevant in 

purchase environments? 

b) How do a consumer’s prior expectations about product quality influence their satisfaction 

with the product after they buy it? List three actions a consumer can take if they are 

dissatisfied with a purchase. 

QUESTION FOUR (20 MARKS) 

a) Discuss the concept of ‘time style’. Based on your own experiences, how might 

consumers be segmented in terms of their time styles? 

b) What is time poverty and how might it influence our purchase decisions? 

QUESTION FIVE (20 MARKS) 

a) Many studies have shown that our sensory detection abilities decline as we grow older. 

Discuss the implications of the absolute threshold for marketers attempting to appeal to 

the elderly. 

b) Do you believe that marketers have the right to use any or all public spaces to deliver 

product messages? Where would you draw the line in terms of places and products that 

should be restricted? 


