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INSTRUCTIONS:  Answer question one and any other two questions 
 

Question One (30 Marks) – Compulsory  

a) In the contemporary corporate world, success of any business depends greatly on its 
ethical relation with its stakeholders.  Explain any five features that define business 
ethics.           (10 marks) 

b) Business ethics are defined as both normative and descriptive.  Using elaborate 
illustrations discuss these two dimensions in relation to the business world today.    
          (8 marks) 

c) Ethical behavior and corporate social responsibility are the backbone of any business 
enterprise.  In view of this statement highlight the significance of ethics to any business 
venture          (6 marks) 

d) Decision making is a primary component of any business decision.  An effective decision 
must therefore meet a certain ethical threshold.  Discuss the key aspects of any ethical 
decision.          (6 marks)  

Question Two (20 Marks) 

K.K industries have specialized in the production of just one brand of products.  The directors 
hold a meeting to deliberate on the need to diversify as well as effective management of the 
human resource.  Discuss any five factors that they ought to consider for their decisions to be 
ethically permissible.          (20 m arks) 
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Question Three (20 Marks) 

a) Advertising plays a critical role in the business world and greatly influences the success 
of business. Elucidate the role of advertising in the corporate world.   (8 marks) 

b) Business should take into consideration the legal and social requirements and dictates in 
their daily operations.  In relation to this statement, discuss the legal and ethical issues 
that govern advertising of business products.     (12 marks) 

Question Four (20 Marks) 

a) Professionalism is an integral component in the ethical operations of any corporate 
institution.  Discuss the features that constitute a professional conduct in the business 
world.           (8 marks) 

b) In the contemporary digital era, innovations on computer hardware and software relevant 
to business operations are inevitable.  Discuss the legal and ethical uses of software in the 
corporate world today        (12 marks) 

Question Five (20 Marks) 

a) The effectiveness of the outcome of any business decision depends on the approach or 
approaches used during the decision making process.  Discuss any three approaches to 
ethical decision making.        (12 marks) 

b) Businesses face several conflicting situations in their daily operations.  Discuss any four 
causes of ethical dilemma in the corporate world.     (8 marks) 


